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International business etiquette and negotiation is an elective course for English majors
and is designed to assist students who wish to study business, finance, economics or
commerce majors or for any students who may be working in an international company or
place in their future profession. The course introduces students to the dos, taboos, and
how-tos of international business etiquette standards and the theory and practice of
international business negotiation, exploring how to integrate proper business etiquette
practices into specific international business negotiation scenarios. The topics cover basic
and advanced principles in business etiquette, the etiquette requirements for meeting,
entertaining, telephone, and internet business interaction scenarios, essentials of
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The purpose of this course is to cultivate students' ability to read, appreciate and
understand original English literature, and master the basic knowledge and methods of









306
љ֒

Ӑ2

Reading and Writing II: This class aims to build a comprehensive understanding of reading
skills and vocabulary in English. The skills taught will not only help students comprehend
what they read better but also aid them in the critical interpretation of the text. These skills
include finding the main idea and topic sentences, paraphrasing and summarizing
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